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Conversation Al

GET QUALITATIVE DEPTH AT QUANTITATIVE SCALE ' -

-

Conversation Al leverages natural language processing to conduct. L
Illuminating interviews between your\(’é\spondents and an Al assistant.

Now you can havet aﬁ:f in-de t'h“-‘.c\bnversations happening
simultaneously. Want to yond sur :\ _veI answers and truly
understand your audience? Conversation Al ou engage in dynamic,

human-like conversations to uncover the “why” behind their choices. 7
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:- Q3 We'reinterested in how you decide what to watch. Here ) S hOW j_t WO rkS :

What makes streaming platforms enjoyable to use?

What is irritating to you as a streaming customer? : 1. DES'GN YOUR DIALOGUE

What factors in when choosing a streaming service? . .
Craft custom conversation pathways tailored

to your unique research goals.

Q3. We're interested in how you decide what to watch.

2. LAUNCH YOUR CONVERSATION

G skipper Respondents | ith the Al, providi
Let’s talk about your go-to weekend streaming SRR C LT The Al, providing
complexand nuanced answers.

choices—what type of content do you prefer?

Phylicia rQ\

Comedy for relaxing, dramas for something

engaging & documentaries when | want to learn. 3. ANALYZE WITH EASE

@ Skipper , ’ .
Interesting! When you're looking to learn something new from Use Al ana_lySIS to sift thrf)ugh .the
conversational data andidentify themes.

a streaming platform, what features are most important to you?

= Q3 We'reinterested in how you decide what to watch. @ B e O

Get deeper insights,
delivered by Al

We're not just adding Al to surveys; we're reimagining
how research is done. Conversation Al offers:

Entire conversation overview Quote tiles streaming services x

« H »
“Costs, family friendliness, and Stop moving between platforms. “I just want all my favorite shows in

content guides my decisions.” one place — is that too much to ask?”

“Please! No more price hikes or

confusing bundles!”

“Too many ads. I’m out.” “Easy, cheap, and works — that’s it.”

= Natural Language Processing: Conversation Al leverages
v advanced natural language processing to understand and

o= 5 . . ¢ xplore . 3 .

= Q3 We'reinterested in how you decide what to watch. @ B S O respond to respondent inputin a human-like manner.

Y ® = Customizable dialogues: Design unique conversation
flows that align perfectly with your research objectives.

o O O O ° ° ®
= Al-powered analysis: Make sense of the conversational
. . . . data quickly and efficiently with our Al assistant, Skipper.

= Seamless integration: It works perfectly within the aytm
ecosystem, complementing our other powerful tools.

CONVERSATION Al

What can Conversation Al
do for you?

Y& GATHER RICHER DATA

Take your survey further to capture the context, emotions,
and reasoning behind your consumers’ behavior.

oXo SCALE YOUR QUALITATIVE RESEARCH

Make the impossible possible by conducting in-depth
explorations with large sample sizes.

UNCOVER HIDDEN INSIGHTS

Peer beneath the surface of your data to reveal unexpected
trends and opportunities with your consumers.

@ BRIDGE THE QUAL-QUANT GAP

Seamlessly integrate rich qualitative data into your
quantitative research for a more holistic understanding.

@ HEY, I'M SKIPPER!

I’'m aytm’s Al research companion—here to help bring your
next study to new heights. Enable me with Conversation

Al to unlock deeper understandings about your consumers!
Head to the aytm platform and try it out today.

LEARN MORE AT AYTM.COM
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https://aytm.com/platform/conversation-ai

